
I acknowledge the Yirrganydji people on whose land I live and work, & 
pay my respects to elders past, present and emerging.

Robert Muscolino BPH MPH
- Health Promotion & Campaign development 
Tomas
- Consumer Representative

The power of consumer voices: 
telling our stories to tackle HIV infections 

among our communities



Background - What is PrEP?
(Pre Exposure Prophylaxis)

 A biological form of HIV prevention
 I pill a day
 Provides very high protection from HIV infection

– even condomless sex

WHAT IS PrEP



About the PrEP poster project 
Increasing HIV among indigenous people
High rates in MSM, CALD, trans. 
A creative, multi- targeted project - get vital health information 
to high risk populations 

17 PrEP posters 
8 PrEP online stories 
– Engaging consumers to share their ‘PrEP’ story. 

Topics include: Medicare ineligibility, affordability, PBS access, 
HIV stigma, condom reinforcement, regional access, connecting 
indigenous people to PrEP via the Closing the Gap program.

- Sexual Health clinics
- Gay venues 
- Social platforms 



About the PrEP
Campaign

 1st AIDS Council to launch a PrEP campaign
- Sep 2015        (pre-TGA approval)

- Increase awareness & present PrEP as an highly 
effective HIV prevention tool. 

- Connecting MSM at high risk of HIV –
access PrEP via online pharmacies.

- Links to pharmacies + full instructions   
(pre-PrEP on PBS)

Campaign first poster 



How we engaged 
with consumers 

2) Face to face - Dinners
 QuAC hosted 3 dinners
 Graphic creative designer 

1) Call out to community 
- challenging  

2) Coffee meeting 
- Listening to their story 
- Draft story via email 
- Expanding on key messages
- 3 meetings  
- Continued emails  - final copy 
- Ensuring consumer voice is heard

 4 months, QuAC closely worked with consumers to 
bring stories to life.

 Building report via: coffee and dinner meetings &
online.



Photo shoot 
+ social lunch 



How we engaged 
with consumers 
 Facebook
Connecting online

PLHIV
Indigenous 
CALD
Trans 

 Targeted 
Community 

consultation 



The process
Campaign 
Evaluation

2018 

Consumer 
Consultation 

Development of 
new material  

Focus Testing  

Redevelopment 
of material  

Diversity: gender, age, cultural 

CALD, PLHIV, ATSI, trans 

QPrEPd Trial, PrEP on PBS

Poster 
project 2019 

Diverse MSM



How the project will
make a difference?

• Targeted approach – online geo-targeting 
• Increase knowledge 
• Strong interest from stakeholders
• Reduce new HIV infections
• Reduce HIV stigma 



The Poster
Series
- Part A – Story Quotes 

All linked to stories on
www.comeprepd.info

Condom 
reinforcement 

Regional 
access 



Trans 
community 
member 

Older  
community 
member 



Sistergirl 

Gay male 
Indigenous 
Community 
member 



Tomas shares his story 



Tomas’s Story 

 Story English + Spanish

 PrEP Video in Spanish 

 Links Online Pharmacies 

 Qld Sexual Health Directory
- No Medicare required  
- Able to write PrEP scrips   



Tomas’s Movie 

• Unique engagement of consumers
• Visual appeal
• Spoken words come to life 
• MP4 format 
• Social platform to enhance sharing 
• Play MP4



Generic PrEP 

Affordability

Part B



PBS + online 
Pharmacies 

Targeting 
overseas 
students



Thank you
Questions




